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Hotel Real Estate - Subject of Research 

The original function of buildings is to meet the 
needs of the user by fulfilling requirements of core 
processes. Next to property value preservation, the 
appreciation of the end user is seen as a decisive 
incentive for investors [1]. In case of hotel utilization, 
this fact becomes even more important due to the 
need of attracting guests every day anew.  

Furthermore, with hotel real estate not only the view 
of the customer and the investor need to be taken 
into account but also the perception of the operator 
increasing the complexity of the situation even more 
(Fig. 1). 

The aim of the referred research is to provide a 
substantial basis for sustainable strategies for the 
conceptual design of hotel real estate in early  

 

stages of development considering in particular the 
expectations of different user groups.  

Therewith some certainty should be gained, that 
future buildings will be ready to position themselves 
successfully on the respective markets. 

 

 
Fig. 1:  Relationship investor and operator [2]
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Measuring the effect of object-related attributes  

Hotel real estates are very specific in utilising a 
building since the finally offered product is closely 
bound to the parameter of location. 

In this context the building itself can be described as 
a production factor to provide services of hotel 
operation (Fig. 2). 

 

Fig. 2:  Hotel Real Estate as a Production Factor [3] 

 

Furthermore, the hotel market is based on a fairly 
heterogeneous structure of supply and demand. 
Various operating concepts were created during the 
last decades trying to meet the divergent needs of a 
large number of different user groups. 

The effect of some building attributes can be 
calculated or rather be expressed in terms of 
monetary values, e.g. the consumption of energy or 
water. However there are also many attributes 
which cannot be measured directly, but are known 
to have nonetheless an essential influence on the 
customer’s satisfaction. Thus these need to be 
investigated and observed with great care. 

 

 

In addition to the factors given by guest 
expectations the customer’s readiness to pay for 
specific object-related attributes also needs to be 
surveyed and taken in.  

 

Aims of the research project 

The current research project focusses on the 
optimization of the interaction between the 
components location, building and readiness to pay 
with respect to the various user expectations and 
the profitability of the hotel enterprise. 

In order to investigate the connection between guest 
expectations and their respective readiness to pay 
an empirical study will be carried out to identify and 
survey the users’ numerous and various needs. 
Significant results are expected to provide the hotel 
market with appropriate operating concepts and 
therewith lead to the development of buildings, 
ready to sustainably cover the requirements of the 
potential users. 
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